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STRICT PUBLISHING OR BROADCAST EMBARGO UNTIL 06:00am Friday 31 OCTOBER
Oifig an Choimisinéara Teanga
Almost €20 million spent by public bodies in 2024 on advertising in Irish under the Official Languages Act.

Audit results from Oifig an Choimisinéara Teanga’s 2024 report indicate that public bodies spent €19 million on advertising in Irish. This €19m expenditure represents a 34% increase in the total advertising expenditure of public bodies in 2023. Under section 10A. of the Official Languages Act 2003, as amended, public bodies are obliged to advertise a portion of their advertising in Irish annually. 

The expenditure of €5.2m on advertising placed with Irish language media in 2024 represents a 37% increase from 2023, which was another notable result. 

The audit encompassed the advertising activities of 397 public bodies in 2024. The statutory spending thresholds of 5% of their annual advertising budget on Irish language media and 20% of their total advertising in Irish on both English and Irish language media combined were both met on average by the 397 public bodies. 

In 2023, the expenditure on advertising in Irish on English-language media increased by 32%, rising from €10.4m to €13.7m in 2024. 

According to Séamas Ó Concheanainn, An Coimisinéir Teanga: 

“It is encouraging to see the strengthening of language rights of the Irish-speaking community in the almost €5 million increase in expenditure on advertising in Irish in 2024, compared to 2023. In 2024, the Irish-speaking community's language rights were strengthened yet again by an almost €5 million increase in advertising expenditures in Irish compared to 2023. The potential for the Irish language to be strengthened on a national scale is indicated by the growing visibility and presence of the Irish language on new traditional and digital media. The creation of new revenue streams and the expansion of Irish-language media as a result of this legislation are warmly welcomed.”

Oifig an Choimisinéara Teanga continues to audit public bodies to ensure that they are in compliance with the provision concerning advertising in Irish.


Editorial Notes:
Section 10A (Advertising by Public Bodies) came into force on 10/10/2022 because of a new provision in the Official Languages (Amendment) Act, 2021. 
Under section 10A. (Advertising by Public Bodies) of the Official Languages Act, public bodies (e.g. Government Departments, Local Authorities and Educational Institutions) are required to place 20% of their annual advertising in Irish. 
Public Bodies are also required to spend 5% of their annual advertising budget on Irish language advertising placed with Irish language media. 
This is the second audit report published by Oifig an Coimisinéara Teanga on the implementation of section 10A. 

If you require further information or wish to organise an interview, please contact Páidí Ó Lionáird paidi@coimisineir.ie or +353 87 9092101
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LÁNCHOSC AR FHOILSIÚ AGUS AR CHRAOBHSCAOILEADH GO 06:00 DÉ hAOINE 31 DEIREADH FÓMHAIR
Oifig an Choimisinéara Teanga
€20 milliún nach mór an tsuim a chaith comhlachtaí poiblí in 2024 ar fhógraíocht i nGaeilge faoi Acht na dTeangacha Oifigiúla

I dtuarascáil atá Oifig an Choimisinéara Teanga tar éis a fhoilsiú, léiríonn torthaí iniúchta gur chaith comhlachtaí poiblí €19m ar fhógraíocht i nGaeilge in 2024.  Is ionann an caiteachas €19m sin agus méadú 34% ar an gcaiteachas a rinne comhlachtaí poiblí in 2023.  Tá dualgas ar chomhlachtaí poiblí faoi alt 10A, (Fógraíocht ag Comhlachtaí Poiblí) d’Acht na dTeangacha Oifigiúla, 2003, arna leasú, sciar dá bhfógraíocht a dhéanamh i nGaeilge chuile bhliain.  
Ar na torthaí eile ba shuntasaí caitheadh €5.2m ar fhógraíocht ar na meáin Ghaeilge in 2024, arb ionann é sin agus méadú 37% ar an mbliain 2023.
Cuimsíodh gníomhaíochtaí fógraíochta 397 comhlacht poiblí san iniúchadh do 2024. D’éirigh leis na 397 comhlacht poiblí trí chéile, ar an meán, na tairseacha reachtúla caiteachais 5% de bhuiséad bliantúil fógraíochta a chaitheamh ar na meáin Ghaeilge a bhaint amach, agus 20% dá bhfógraíocht iomlán a dhéanamh i nGaeilge ar mheáin Bhéarla agus Ghaeilge trí chéile.
Tháinig méadú 32% ar an méid airgid a caitheadh ar fhógraíocht i nGaeilge ar na meáin Bhéarla freisin, ó €10.4m in 2023 go €13.7m in 2024.
Deir an Coimisinéir Teanga, Séamas Ó Concheanainn gur: 
“ábhar misnigh i dtreisiú chearta teanga Phobal na Gaeilge an méadú €5 mhilliúin nach mór a tháinig ar chaiteachas ar fhógraíocht i nGaeilge in 2024, i gcomparáid le 2023.  Is tuar dóchais é an méadú ar láithreacht agus ar fheiceálacht na Gaeilge ar na meáin nua thraidisiúnta agus dhigiteacha do neartú na Gaeilge go náisiúnta. Is maith ann an borradh a tháinig ar na meáin Ghaeilge agus na sruthanna breise ioncaim a chruthaigh an reachtaíocht. 
Tá Oifig an Choimisinéara Teanga ag leanúint den iniúchadh ar chomhlachtaí poiblí lena chinntiú go gcloíonn gach comhlacht poiblí aonair leis an bhforáil i dtaca le fógraíocht i nGaeilge.”

Nóta don Eagarthóir
Tháinig alt 10A (Fógraíocht ag Comhlachtaí Poiblí) i bhfeidhm an 10/10/2022 de thoradh foráil nua in Acht na dTeangacha Oifigiúla (Leasú), 2021. 
Faoi alt 10A. (Fógraíocht ag Comhlachtaí Poiblí) d'Acht na dTeangacha Oifigiúla, tá dualgas ar chomhlachtaí poiblí (e.g. Ranna Rialtais, Údaráis Áitiúla agus Forais Oideachais) 20% dá bhfógraíocht bhliantúil a dhéanamh i nGaeilge.
Ní mór do Chomhlachtaí Poiblí freisin 5% dá mbuiséad fógraíochta bliantúil a chaitheamh ar fhógraíocht Ghaeilge ar na meáin Ghaeilge.
Seo an dara tuarascáil iniúchta atá Oifig an Choimisinéara Teanga tar éis a fhoilsiú ar fheidhmiú alt 10A.  

Más mian leat tuilleadh eolais a fháil nó agallamh a shocrú déan teagmháil le Páidí Ó Lionáird ag paidi@coimisineir.ie nó +353 87 9092101
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